
Building A Luxury Brand



Brand Consistency
Brand consistency is the practice of always delivering messages aligned with the core brand values in the same
tone, presenting the brand logo in a similar way, and repeating the same colors throughout your visual brand
elements. Over time, these elements become ingrained in the minds of consumers, and they’re more likely to
remember your brand.

Brand consistency also ensures that your brand is easily recognizable across marketing channels and touch
points.

Brand Consistency also includes:
Customer Experience – Providing a consistent Member experience fosters trust and confidence in your
brand.
Brand Values – Associate your words with actions this builds trust in your brand, service, and offerings.
Brand Identity Elements – These are the visual design elements that make your brand recognizable and help
distinguish yourself from the competition.



Benefits of Brand Consistency
Maintaining customer expectations
When creating marketing content, your team can share collateral that delivers the same visual cues from logo, color,
and tone that won’t negatively impact customer perception. This standardization of branding let’s them know exactly
what to expect every time they come across your business.

Evoking positive emotions
When you tie brand consistency to positive emotions (through the use of intentional copy and imagery), your
audience will begin to associate those positive emotions with your brand. When done right, those emotions are
eventually recalled by simply seeing your logo or brand name. The goal is to make people happy by pure exposure to
your brand. With this in mind, happy people are more likely to buy, and more so from a company they trust.

Aligning separate offerings
In creating a uniform brand identity, business teams can create varying forms of content across departments (ie
Member Experience, Private Events, and Membership) that still clearly meet the brand guidelines. While each team
won’t be working on the same projects directly — the brand’s story will still remain.



Benefits of Brand Consistency
Building trust and loyalty
Brand consistency also leads to confidence among consumers because they’ll have a certain experience each time they
engage with your brand. For example, no one ever wonders what a bottle of Coca-Cola will taste like, because brand
consistency ensures that it’s always the same. All in all, the  customer experience is just as important as the visuals.

Establishing a more visible, uniform identity
Brands that are consistently presented are 3 to 4 times more likely to experience brand awareness and visibility. Think
about the Nike swoosh, or Adidas’ signature stripes, these consistent visuals let customers know what brand a product
comes from in the blink of an eye.

Differentiating your brand
Brand consistency is a key factor in differentiation as well. In a competitive marketplace with a variety of near-identical
offerings, brand consistency often means the difference between earning a customer’s business or losing them to a
competitor. By leveraging brand consistency to communicate with leads repeatedly will set businesses apart from the
rest.

https://blog.hubspot.com/marketing/brand-awareness


If It’s Boring You’re Doing It Right 
If you get bored looking at the same visual elements, the same layouts, and the same color schemes for your marketing
materials, you’re on the right track. Unfortunately, it can get a bit boring, but that means it’s all the more likely that you're
establishing brand recognition in the minds of consumers.

https://www.tiktok.com/@emilyzugay/video/7005689526580497670




Establishing Your Brand Fonts 
Understand Your Brand Identity:

Define your brand personality, values, and target audience.
Consider the emotions and message you want your brand to convey.

Research and Inspiration:
Look at competitors and other brands in your industry.
Gather inspiration from different sources, including design trends and fonts used by successful brands.

Typography Basics:
Understand basic typography principles, such as font families, styles (serif, sans-serif, script), and legibility.

Choose Font Families:
Select 2-3 font families that align with your brand personality.
Consider a combination of serif and sans-serif fonts for variety.

Define Font Styles:
Specify font styles for headings, subheadings, body text, and any other relevant styles.
Ensure consistency in size and weight across different elements.



Establishing Your Brand Fonts 
Consider Readability:

Ensure that your chosen fonts are easily readable across different platforms and devices.
Test how they look in various sizes and formats.

Limit the Number of Fonts:
Stick to a limited number of fonts to maintain consistency and avoid visual clutter.
Typically, 2-3 fonts is sufficient. One font for headings, one font for paragraphs and an accent font are sufficient for
most brands.

Create Hierarchy:
Establish a clear hierarchy by assigning different fonts to different levels of information.
Use variations in size, weight, and style to create visual contrast.

Testing Phase:
Test your chosen fonts in different contexts, such as print materials, digital platforms, and marketing collateral.
Iterate and make adjustments based on feedback and visual appeal.



Establishing Your Brand Fonts 

Create Brand Guidelines:
Document your chosen fonts, styles, and guidelines in a brand style guide.
Include information on font usage, colors, and any other design elements.

Ensure Licensing:
Make sure you have the appropriate licensing for the fonts you choose, especially if they are not free.

Implementation:
Apply your chosen fonts consistently across all brand touchpoints, including websites, social media, print materials,
and packaging.

Remember that your brand fonts play a crucial role in creating a cohesive and memorable brand identity, so invest
time and effort into selecting and implementing them effectively.



Keeping It Interesting
Type Variations
One way to keep things interesting, but remain on brand is utilizing type variations. This can be lowercase, sentence case,
uppercase, as well as adjusting the kerning, tracking, and leading of your brand fonts depending on the “look and feel” 

Sentence Case

UPPERCASE TYPE
Sentence Case
lowercase

No Kerning
Sentence Case

UPPERCASE TYPE
Sentence  Case
lowercase

With Kerning

(kearning is not reccommended for lowercase letters)



Establishing Your Color Palette 
Choosing brand colors is a critical aspect of establishing a distinctive and memorable brand identity. Here's a guide to
help you pick the right colors for your brand:

Understand Your Brand Personality:
Consider the personality and values of your brand.
Think about the emotions and feelings you want to evoke in your audience.

Define Target Audience:
Understand your target audience and their preferences.
Consider cultural and psychological factors that may influence color perception.

Research Your Industry:
Look at the color palettes used by competitors and other successful brands in your industry.
Identify trends and decide whether to follow or differentiate from them.

Color Psychology:
Understand the psychological impact of colors.
Different colors evoke different emotions (e.g., blue for trust, red for energy).
Choose colors that align with your brand message and resonate with your audience.



Establishing Your Color Palette 
Consider Brand Values:

Align your color choices with your brand values and message.
For example, environmentally friendly brands may choose green to convey sustainability.

Choose a Primary Color:
Select a 3-4 primary colors that will be the dominant color in your brand palette. Then, select 1-2 secondary colors 
that  compliment your brand in your color palette. 
Your primary color will often be used for your logo and key brand elements.

Create a Color Palette:
Build a color palette around your primary color.
Choose complementary or analogous colors that work well together.
Include variations in shades and tones for flexibility.

Limit the Number of Colors:
Keep your color palette simple. Too many colors can be overwhelming.
A common practice is to have a primary color, secondary color, and accent color.

Test Accessibility:
Ensure that your chosen colors are accessible to all users, including those with visual impairments.
Test color combinations for readability and contrast.



Establishing Your Color Palette 
Consider Mediums:

Think about where and how your brand colors will be used (e.g., digital, print, merchandise).
Some colors may look different in various mediums, so test them in different contexts.

Create Brand Guidelines:
Document your chosen colors and guidelines in a brand style guide.
Include information on color codes (RGB, CMYK, HEX), usage, and any specific rules.

Test and Iterate:
Test your color palette in various applications and gather feedback.
Be open to making adjustments based on how the colors resonate with your audience.

Ensure Consistency:
Apply your brand colors consistently across all touchpoints, including websites, marketing materials, and packaging.

Remember that your brand colors contribute significantly to brand recognition and perception, so choose them
thoughtfully and strategically.



Sample Color Palette

Primary Colors Secondary Colors



Sample Color Palette

Primary Colors Secondary Colors



Sample Color Palette

Primary Colors Secondary Colors



Logo Variations
Your brand must have logo variations. The reason being that certain variations need more clear space than others (clear
space: the surrounding area between a brand identity and other elements on a page). Here are the three variations I
recommend for photographers looking to build a luxury brand:

Primary Logo: This is your most detailed/informative logo variation and is usually the largest, which means it requires
the most clear space. 

1.

 Secondary Logo: This is a simplified version of your primary logo. Requires a little less clear space than your primary.2.

Submark: Submarks have gained significant traction lately, yet their widespread adoption often veers into misuse.
While submarks excel in the realm of social media and compact spaces, their potency lies in complementing your
primary and secondary variations. For emerging brands, it's crucial to strike a balance; submarks should enhance
rather than overshadow your primary and secondary elements. When executed with precision, a submark possesses
the transformative power to render your entire brand identity instantly recognizable. Its impact is most profound
when thoughtfully integrated into your overall brand strategy.

3.



Examples of Logo Variations

P R I M A R Y  L O G OS E C O N D A R Y  L O G O S U B M A R K S

© C O P Y R I G H T  2 0 2 4  K A Y L A  M A R I  P H O T O G R A P H Y .  
D O  N O T  C O P Y  O R  R E P U R P O S E  A N Y  O F  T H E  A B O V E  D E S I G N  E L E M E N T S  I N  Y O U R  B R A N D  I D E N T I T Y .  



Why Canva & Semi Custom Logo 
Templates Won’t Bring Value

While platforms like Canva and semi-customizable logo templates on Etsy offer cost-effective solutions, they inherently
fall short of delivering a luxury brand experience. Opting for these generic templates may save money, but they
compromise the exclusivity and uniqueness that luxury clients seek. A luxury brand is not just about a visually appealing
logo; it's about crafting a distinct identity that resonates with a specific audience. Canva and similar platforms lack the
personal touch required to cater to the discerning tastes of luxury clients. These templates, by their nature, are
interchangeable, diluting the essence of individuality that luxury brands embody. 

Luxury clients crave an unparalleled experience that extends from the first interaction, and a bespoke brand, unlike
templated solutions, provides that sense of tailor-made sophistication. Your brand serves as the initial gateway into the
client's experience, and investing in a custom, unique identity is the key to capturing the attention and loyalty of luxury
clientele.



Outsourcing Brand Work
When considering outsourcing for your brand, prioritize partnering with seasoned Graphic Designers proficient in brand
identity development and attuned to your specific target audience. 

These essential assets should be non-negotiable when collaborating with a freelance designer:
Logo Variations in a comprehensive array of file formats (AI, EPS, PNG, JPEG, and PDF). Attention to detail extends to
the differentiation between CMYK and RGB color formats within these variations. 
Color Palette Information, detailing HEX Codes, CMYK, and RGB Color Formulas, ensuring consistent visual harmony. 
Finally, elevating the experience, a comprehensive Brand Guidelines Document is a must-have, encapsulating your
diverse identity variations, optimal utilization strategies, and your customized color palette and typography guide
tailored to your unique brand identity.



Working with Kayla
Photographers seeking to elevate their brand presence and create a lasting impact should consider partnering with Kayla
Victor of K Creative Co. With a decade of graphic design expertise, Kayla seamlessly blends creativity with strategic
insights, sparing photographers from the intricacies of brand development. 

At K Creative Co., the journey begins with a meticulous understanding of each photographer's unique vision and extends
to comprehensive research on target audiences. Kayla goes the extra mile, delving into market insights that inform a
tailored brand strategy. By entrusting the dirty work to K Creative Co., photographers can focus on their craft while
witnessing the transformation of their brand into a compelling and resonant visual narrative, capturing the essence of
their work for a wider audience.

Our work can be seen in nationally recognized brands like Marriott, ClubCorp, and other luxury brands just like you.

To learn more or schedule a complimentary brand consultation, click here.

https://www.kaylamariphotography.com/branding


Thank You!


